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It's what happens when execution is done right.
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2 Lasg gz months Al vk,
tanners .
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Total sales
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<5 LAKH » ¥2 CRORE
WITHOUT

LOSING MARGINS, FOR A
BABY APPAREL BRAND

& Last 12 months All channels 13 live visitors

Sessions Total sales Orders Conversion rate
11,19,370 = ?1,90,77,679.72 253K% 23,043 26.7K% 0% ¥5%




WE FOCUSED ON THE
MESSAGE,

THE RESULTS SPOKE
FOR THEMSELVES.

5 Last 12 months All channels ~ 15 live visitors

Sessions Total sales Orders & Conversion rate

7,50,107 = 41.2K% ¥2,21,55,379.26 — 23522 - 0.02% v




THE OMNICHANNEL
MODEL MADE IT HAPPEN

FOR UAE’S 2ND BIGGEST
TOY RETAILER.

Sessions Total sales

12,66,446 » 31K AED 11,54,173 » 2K*

oA




MODEST WEARS WENT
OUT OF STOCK

RESULTING IN

JUST A MONTH.

5 Last 90 days All channels ~ 9 live visitors

Sessions Total sales Conversion rate
4,55,937 2155% $1,39,32,152.54 2146% 0.01% =




BROUGHT D2C SUCCESS
IN THE INDIAN MARKET
FOR A GLOBAL

TECH GIANT.

amer rate

Total sales aver Ume

¥61,27,704 ~am

Total sales by sales channel A e order value over time

¥697.36




FROM TINY
DAILY SALES OF

PROOF THAT THE
IMPOSSIBLE IS POSSIBLE
FOR SEXUAL

WELLNESS BRANDS TOO!




CHALLENGES?

T2K/DAY BECAME
TIL/DAY FOR A LEADING
CAR-PURIFIER BRAND
IN INDIA.

Yesterday v 2 visitors (= Report

Total sales

123,636




And this continues...

BECAUSE WE'RE

NOT DONE YET.

#thrive




